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Management Summary
Host Country Impact
UEFA EURO 2024
Germany
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Host Country Impact of UEFA EURO 2024

Ǖˌʝẕǡ{Æ ẕ{ǡƺżẕךחוחẕˌȳʌẕȳẕ̨̯̿ʝμȳΊϿẕ˟̨ͻȳʀμẕ̿ʽẕֶמᵐחךךşẕ̯̿
the Host Country and ten Host Cities

şẕş{pĂזמכֶ ẕĂşƲ eǕẕ
generated by TV, OTT, Online, Print & 
Social Media coverage for the Host 
Cities and the Host Country

şẕ{eżŧżşĂeẕĂşƲםממᵐםֶ eǕ
μˌΊ̿ϋ˂ˌẕΫͻʝ̯ʌ˟̯˂Ϋẕ˟̯Ϋ˟ʌʝẕμˌʝẕÞ̿Ϋμẕe̿ϋ̯μΊϿᴿΫẕ
economy

2.7M TICKET HOLDERS
- 44% from outside Germany
- 1.5 watched matches per person

şẕǇżeĂכנֶ ŔẕĂşƲ eǕ
through increased levels of physical 
activity and upskilling of volunteers

şחךךᵐמֶ
HOST COUNTRY 

IMPACT

Host Country 
IMPACT
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Host Country Impact of UEFA EURO 2024

5

The UEFA EURO 2024 must be considered a great success due 
to the major impact on its Host Country Germany

HOST COUNTRY IMPACT: 

şחךךᵐמֶ

Economic 
Impact

Media 
Impact

Social 
Impact

91%

8%1%

Summary

The total monetary effect generated by
the Tournament in Germany and its 10
Host Cities amounts to 7ֶ,442 M. Over
90% of this is generated by direct
expenditure by Ticket Holders,
Organizers or Accredited Persons as
well as the resulting indirect and
induced economic effects . The high
level of media coverage generated an
effect of 5ֶ71M for the perception of
the Host Cities and the Host Country .
The Tournament also had a noticeable
impact on the social system in
Germany .

Host Country 
IMPACT



Copyright © 2024 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.

Host Country Impact of UEFA EURO 2024
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The main value driver of the UEFA EURO 2024 for its Host 
Country and related Host Cities is the impact on the economy Host City 

IMPACT
Host Country 

IMPACT

şזמכֶ
MEDIA IMPACT

şםממᵐםֶ
TOTAL ECONOMIC IMPACT

şכנֶ
SOCIAL IMPACT

61%

37%

2%<1%

Online

TV & 
OTT

PrintSocial MediaMultiplier*
3.29 for GER

şםᵑנךםşֶיᵑזזמֶ

şֶנᵑייחşֶכᵑמיחֶ şךᵑויח

Ticket
Holders

Event
Organizer

Accredited
Persons

Fan Zone
Visitors

Pub & At
Home

Recipients

şיםוᵐחֶ
DIRECT ECONOMIC IMPACT

şוזֶ
VOLUNTEERING

şכןֶ
INCREASE IN SPORTS 
PARTICIPATION

Rounding errors can apply
* Based on the theories of British economist John Maynard Keynes . Calculation is based on the country -specific Marginal Propensity to Consume (MPC), representing the
share of each additional Euro of disposable income that is spent on consumption . MPC can be estimated based on key economic parameters such as disposable income
and private household consumption within an economy .

ECONOMIC IMPACT MEDIA IMPACT SOCIAL IMPACT
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Host Country Impact of UEFA EURO 2024
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Ticket Holders perceived the Tournament very positively in 
many respects

Ticket Holders

2.7M Ticket Holders were in 
stadiums for the 51 matches 

(52k per match) of UEFA 
EURO 2024 - of which 

over 1.7M were 
unique Ticket 

Holders 

Origin

Of the Ticket Holders, 23% came 
from the Host Cities, 33% from 
the rest of Germany and 44%

were international 
Ticket Holders

Revisit

97% of Ticket Holders would like 
to visit Germany again, on 

average 79% of Ticket Holders 
recommend visiting one of the 

Host Cities

Image

78% of Ticket Holders rate UEFA 
EURO 2024 with a positive 

image strength across several 
characteristics

Pride

85% of Host City residents 
stated that hosting UEFA EURO 

2024 gave them a sense of pride

Inspiration

Around a quarter of resident Ticket 
Holders were inspired by UEFA 
EURO 2024 to do an average 

of 2.2 hours more 
sport per week

Host Country 
IMPACT
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Event Overview
Host Country Impact
UEFA EURO 2024
Germany
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Name UEFA EURO 2024 Germany

Date 14th June ᴪ 14th July  2024

Host Country Germany

Host Cities Berlin [BER], Cologne [COL], Munich [MUN], Frankfurt [FRA], Hamburg [HAM], Dortmund [DOR], Leipzig 
[LEI], Gelsenkirchen [GEL], Stuttgart [STU], Düsseldorf [DÜS]

Teams 24 national teams

Matches 51

Gender Men

Ticket Holders 2,664,731 (52,250 per match)

UEFA EURO 2024 event

9

UEFA EURO 2024 took place in 10 German Host Cities across 
the nation and attracted a total of 2.7M people

Key facts
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Event calendar

10

The Tournament started with the opening match on 14 th June and 
ended with the final on 14 th July

Mo Tu We Th Fr Sa Su

2

3 4 5 6 7 8 9

10 11 12 13 14 15 16

17 18 19 20 21 22 23

24 25 26

June 2024

1

27 28 29 30

Mo Tu We Th Fr Sa Su

8 9 10 11 12 13 14

15 16 17 18 19 20 21

22 23 24 25 26 27 28

29 30 31

July 2024

1 2 3 4 5 6 7

Group stage Round of 16 Quarter - finals Semi - finales Final
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Location of the venues

11

The Tournament was held in ten different stadiums across the entire 
country

ARENA AUFSCHALKE
Gelsenkirchen, North Rhine -Westphalia
Capacity: 50,000
Matches: 4

DÜSSELDORF ARENA
Duesseldorf, North Rhine -Westphalia
Capacity: 54,000
Matches: 5

STUTTGART ARENA
Stuttgart, Baden -Wuerttemberg
Capacity: 54,000
Matches: 5

VOLKSPARKSTADION HAMBURG
Hamburg, Hamburg
Capacity: 49,000
Matches: 5

COLOGNE STADIUM
Cologne, North Rhine -Westphalia
Capacity: 43,000
Matches: 5

BVB STADION DORTMUND
Dortmund, North Rhine -Westphalia 
Capacity: 62,000
Matches: 6

LEIPZIG STADIUM
Leipzig, Saxony
Capacity: 40,000
Matches: 4

FRANKFURT ARENA
Frankfurt, Hesse
Capacity: 47,000
Matches: 5

OLYMPIASTADION BERLIN
Berlin, Berlin
Capacity: 71,000
Matches: 6

MUNICH FOOTBALL ARENA
Munich, Bavaria
Capacity: 66,000
Matches: 6
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UEFA EURO 2024 bracket
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Congratulations to Spain winning the UEFA EURO 2024!

Group A

Germany

Switzerland

Hungary

Scotland

Group B

Spain

Italy

Croatia

Albania

Group C

England

Denmark

Slovenia

Serbia

Group D

Austria

France

Netherlands

Poland

Group E

Romania

Belgium

Slovakia

Ukraine

Group F

Portugal

Türkiye

Georgia

Czechia

Spain

Georgia

Germany

Denmark

Portugal

Slovenia

France

Belgium

Spain

Germany

Portugal

France

Spain

France

England

Switzerland

Netherlands

Türkiye

Netherlands

England

Romania

Netherlands

Austria

Türkiye

England

Slovakia

Switzerland

Italy

Spain

England
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Study Approach
Host Country Impact
UEFA EURO 2024
Germany
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Initial situation & approach

14

Nielsen Sports analyzes the monetary 
impact of the UEFA EURO 2024

UEFA EURO 2024 is one of the most prestigious competitions in international football .
Many people have fond memories of Germany hosting such a major football event, with
the 2006 FIFA World Cup being remembered by many as the Saommermärchen ".

In this context, evidence of the impact that such an event has is particularly relevant . The
derivation is multi - layered and complex, which is why UEFA commissioned Nielsen Sports
to determine the monetary equivalent of UEFA EURO 2024 as part of a comprehensive
impact analysis .

Initial situation

Nielsen Ǉͻ̿ΊμΫᴿapproach is based on a retrospective analysis and includes primary
research data collected through on-site surveys, cross -media monitoring and evaluation,
as well as additional expertise and knowledge from 150+ Host Impact studies that were
successfully carried out in the past . In addition, any existing Host Impact research and
UEFA internal data were analyzed and matched with Nielsen Ǉͻ̿ΊμΫᴿresearch approach . In
that sense, all relevant Host Impact levels, i.e., economic, media, social, and
environmental, were analyzed based on this data set .

This study analyses the monetary effect for Germany . The effects mainly arise in the 10
host cities, but also partly in the rest of Germany . For this reason, the sum of the monetary
effects of the host cities does not add up to the total effect for Germany as a whole .

Approach
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Data sources

15

For reliable results various data 
sources are applied for this research

1
On-Ϋ˟μʝẕΫμϋʌ˟ʝΫẕȳ̨̯̿˂ẕǕ˟ʀ̃ʝμẕÞ̿̋ʌʝΊΫᵒ
ᵒʌʝ̋˟ϭʝΊẕ˟̯Ϋ˟˂ˌμΫẕ̯̿ẕʀ̯̿Ϋϋ̨ͻμ˟̯̿ẕȳ̯ʌẕǕ˟ʀ̃ʝμẕÞ̿̋ʌʝΊΫᴿẕΫͻʝ̯ʌ˟̯˂ẕɹʝˌȳϭ˟̿Ίẕȳμẕμˌʝẕ
event and in the Host Country.

4
{ϺͻʝΊμ˟Ϋʝᵒ
ᵒμ̿ẕʝ̯ΫϋΊʝẕμˌʝẕˌ˟˂ˌʝΫμẕͻ̿ΫΫ˟ɹ̋ʝẕϭȳ̋˟ʌ˟μϿẕ̿ʽẕμˌʝẕʌȳμȳᵐẕμˌʝẕʽ˟˂ϋΊʝΫẕȳΊʝẕΫ̿̋˟ʌ˟ʽ˟ʝʌẕ
using benchmarks and Nielsen Sports expertise.

3
şʝʌ˟ȳẕʌȳμȳᵒ

qouantifies the media value which is generated by the event for the Host 
Country and the Host Cities due to exposure in media.

2
Þ̿ΫμẕᴤẕÞ̿Ϋμẕe˟μϿẕᴤẕǡ{Æ ẕʌȳμȳᵒ
ᵒΊʝϭʝȳ̋Ϋẕ̋̿ʀȳ̋ẕ̿Ί˂ȳ̯˟Еȳμ˟̯̿ȳ̋ẕΊʝϭʝ̯ϋʝΫẕȳ̯ʌẕΫͻʝ̯ʌ˟̯˂ẕ̿ʽẕμˌʝẕʝϭʝ̯μẕ̿Ί˂ȳ̯˟ЕʝΊᵐas 
well as missioning hours of volunteers.
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ŧ˟ʝ̋Ϋʝ̯ẕǇͻ̿ΊμΫᴾ
Host Country Impact 
assesses the effects
of the UEFA EURO 24
on its Host Country 
across four critical 
dimensions

Host Country 
Impact

ECONOMIC MEDIA

SOCIAL

ENVIRONMENTAL*

TICKET HOLDERS

16

If you want to learn more about the 
methodology for each category 
please click here

Methodology

Methodology

* It has been decided that the environmental impact will be considered in a separate study as soon as more meaningful 
data and results are available. 
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Study Results
Host Country Impact
UEFA EURO 2024
Germany
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Ticket Holders
Host Country Impact
UEFA EURO 2024
Germany
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The ᴾǕ˟ʀ̃ʝμÞ̿̋ʌʝΊΫᴿsection provides a
detailed insight into the Ticket Holders of the
Tournament . This includes socio -
demographic factors such as origin, age or
family status, but also their perception of the
Tournament and their stay in the Host
Country Germany .
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Ticket Holders ᴪGeneral findings

19

Over 2.7M Ticket Holders visited the 51 
matches

Total attendance of 2.7M Ticket Holders spread over 51 matches consisted of 
over 1.7M unique Ticket Holders

Around 745K people attended the Tournament from outside Germany, 
967K came from the Host Country directly ᴪin total Ticket Holders came from 
119 different countries

22% of the Ticket Holders were female and the 
average age was around 43 years



Copyright © 2024 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.

Ticket Holders ᴪOverview figures

20

2.7M Ticket Holders were attending the UEFA EURO 2024 in 
Germany

Ticket Holder figures Unique Ticket Holders2,664,731
Total Ticket 
Holders

Ø 
1.5 

matches 
attended

1,711,480
Unique Ticket 
Holders*

* Unique Ticket Holders express the number of unique individuals that visited the event. It accounts for the fact that Ticket Holders visited several matches over the entire course of the event. Therefore, 
the total Ticket Holder figure does not reflect the total amount of individual (i.e., unique Ticket Holders) Ticket Holders.
Sample size: 7,841 Ticket Holders of the event

BER COL MUN FRA HAM DOR LEI GEL STU DÜS

6 matches 5 matches 6 matches 5 matches 5 matches 6 matches 4 matches 4 matches 5 matches 5 matches

415K 210K 383K 230K 237K 363K 154K 195K 248K 231K

Internationals 1.58

Nationals 1.42

Residents 1.42
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Ticket Holders ᴪSplit by origin

21

Many of the Ticket Holders travelled from the UK, which will be 
the host of the UEFA EURO 2028

Source: UEFA Ticketing Data

Top 10

2,664,731
Ticket Holders of UEFA EURO 2024

35%

65%
International

Germany

9.4%
4.4%
4.0%
3.8%

3.1%
2.5%
2.5%
2.5%
2.4%
2.2%

28.0%

UK
Netherlands
Switzerland

Austria
Romania

United States
Belgium
Poland

Denmark
France
Others
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The average Ticket Holder is male, 43 years old and married
Ticket Holders ᴪCharacteristics

GenderAge Residence

23% 33% 44%

16-29 years 15%

30 -49 years 50%

50+ years 35%

Occupation

77% 22%

Ø 43.4 
years

Family status

Married
58%

Single
23%

Living 
with a 
partner
15%

No answer
4%Pensioner

Self-employed

Academic profession

Executive / Manager

 Employee

Top -5

22%

19%

12%

12%

11%

Rest of 
the World

22

Sample size: 7,841 Ticket Holders of the event

Copyright © 2024 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.

Host 
City

Others

<1%

Rest of 
Germany
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Ticket Holders ᴪVisiting Host City

Almost every international Ticket Holder says that they 
would like to visit Germany again

Questions: Did you ever visit the Host City in the past before UEFA EURO 2024? 
Question:  Would you recommend visiting Germany to your family and friends? (4 -point -Ϋʀȳ̋ʝᵔẕזẕᵦẕᵄȁʝΊϿẕ̋˟̃ʝ̋Ͽᵃẕμ̿ẕךẕᵦẕᵄŧ̿ᵃᵖẕǕ̿ͻẕחBox)
Sample size: 6,014 non - resident Ticket Holders of the event, 3,412 international Ticket Holders of the event

23

Recommendation of a 
visit to Host Country

79%

OF INTERNATIONAL TICKET 
HOLDERS

stated that they would recommend 
visiting the Host Country Germany.

International Ticket Holders

Visit to Host City in 
the past

Have visited 
Host City before

Have not visited 
Host City before

Non- resident  Ticket Holders

43%

57%

Revisit of Host Country in 
the future

97%

OF INTERNATIONAL TICKET 
HOLDERS

stated that they would like to visit the Host 
Country Germany again.

International Ticket Holders
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Ticket Holders ᴪPerception of the Host City

24

Ticket Holders were very positive about the Host Cities and 
expect to come back to visit again

Question: To what extent do you agree with the following statements? (5 -point -Ϋʀȳ̋ʝᵔẕזẕᵦẕᵄǕ̿μȳ̋̋Ͽẕȳ˂Ίʝʝᵃẕμ̿ẕכẕᵦẕᵄp̿ẕ̯̿μẕȳ˂ΊʝʝᵃᵖẕTop 2 Box)
Sample size: 7,841 respondents

54%UEFA EURO 2024 improved my 
impression of the Host City

74%

UEFA EURO 2024 was a 
figurehead for the Host City

44 %
The Host City has become 
more attractive as a holiday or 
weekend trip destination to me 
after my recent visit to the city

All Ticket Holders



Economic Impact
Host Country Impact
UEFA EURO 2024
Germany
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The ᴾ{ʀ̨̯̿̿˟ʀĄ̆ͻȳʀμᴿsection takes a holistic
view of all direct and induced expenditure
incurred in connection with the Tournament in
the Host Country . This includes the
expenditure of Ticket Holders, but also of the
Tournament organization or the participating
associations .
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Economic Impact ᴪGeneral findings

26

UEFA EURO 2024 had an Economic Impact of 
ȳΊ̿ϋ̯ʌẕֶםᵑן]ŧẕ̿ϭʝΊȳ̋̋

The UEFA EURO 2024 had a total economic impact of ֶםᵑן]ŧẕon the Host 
Country Germany

The event generated a Direct Economic Impact of ֶחᵑז]ŧplus an Indirect and 
Induced Impact of ֶךᵑמ]ŧ

The expenses of the Ticket Holders were the most 
important source of Direct Economic Impact
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şיᵑזזמֶ şםᵑנךםֶ

şכᵑמיחֶ şנᵑייחֶ şךᵑויחֶ

Ticket Holders Event Organiser* Accredited Persons Fan Zone Visitors Pub & At Home Recipients

Economic Impact ᴪOverall compilation

* Due to the short notice with which this study was prepared following the Tournament, the final costs could not yet be taken into account in all areas. This calculation is therefore based on a mixture of actual and planned 
figures.
** Based on the theories of British economist John Maynard Keynes. Calculation is based on the country -specific Marginal Propens ity to Consume (MPC), representing the share of each additional Euro of disposable 
income that is spent on consumption. MPC can be estimated based on key economic parameters such as disposable income and priv ate household consumption within an economy.

27

Expenses of the Ticket Holders as the most important source of 
Direct Economic Impact

Direct Economic Impact
ֶẕחᵐיםוş

Multiplier**
3.29 for GER

Total Economic Impact
ֶẕםᵐםממş

˟̯ʀ̋ᵑẕ˟̯ʌ˟Ίʝʀμẕȳ̯ʌẕ˟̯ʌϋʀʝʌẕʝʽʽʝʀμΫẕ̿ʽẕֶךᵐיזמş

Methodology

Methodology

Please click here for a 
definition of the Economic 
Impact categories
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Economic Impact ᴪTicket Holder spending by category

28

Ǖ˟ʀ̃ʝμẕÞ̿̋ʌʝΊΫẕΫͻʝ̯μẕΫ̋˟˂ˌμ̋Ͽẕ̿ϭʝΊẕֶזזמşẕμ̿ẕȳμμʝ̯ʌẕμˌʝẕ
UEFA EURO 2024

şיᵑזזמֶ
TICKET HOLDER

SPENDING*

Non- resident Ticket Holders
şיᵑזומֶ

Resident Ticket 
Holders

9ֶ.9M

şזᵑונחֶ

şםᵑךךזֶ

şםᵑוזזֶ

şןᵑממֶ

şזᵑחםֶ

şוᵑםחֶ

Accommodation

Food & Beverages
outside the stadium

Travel to Host City

Other Expenses

Food & Beverages
inside the stadium

Travel in Host City Free provision of local 
public transport by 
UEFA in coordination 
with the respective 
transport companies

* Ticketing and merchandise spendings are not included, as sales by Swiss -based UEFA do not generate any economic impact in the German market. 
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Economic Impact ᴪTicket Holder duration of stay

29

Ticket Holders stayed for almost two days on average 
ᴪ87% stayed up to three nights

All non - resident
Ticket Holders

International 
Ticket Holders

National 
non - resident Ticket Holders

1 day 2 days 3 days 4 days 5 days 6 days 7 days 7+ days No answer

51% 22% 14% 5% 2% 1% 1% 1% 1%

76% 13% 5% 0% 0% 0% 0% 0%

1%

5%

1.9 Avg.

2.5 Avg.

32% 30% 20% 9% 4% 2% 2% 2%

1.2 Avg.

Question: How many days did you stay in Germany this time?
Sample size: 6,014/3,412/2,602 non - resident Ticket Holders of the event

Non- resident Ticket Holders
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80%

Economic Impact ᴪTicket Holder spending accommodation

30

80% of non -resident Ticket Holders stayed within the Host Cities

In Host 
Cities

Place of accommodation Form of accommodation

66%

21%

11%

2%

Hotel/Hostel/
Camping Ground

At a place of one 
of my friends/

family members

Rented apartment
(e.g. Airbnb)

Others

Calculation approach of the economic 
impact of accommodation

78%
Ticket holders from 
outside of a Host City

93%
Event main reason
for visit

29%
Accommodation
inside a Host City

83%
Paid 
accommodation

18% of 30,779 Ticket Holders = 5,540 guests

 şaccommodation impactןכᵑזֶ

1.9 nights stayed on average = 10,526 nights

ẕmean expendituresxוכזֶ

x

=
Questions: Where was your accommodation during your stay located? Where did you spend the nights during your stay?
Sample size: 2,790 non - resident Ticket Holders of the event from outside the Host Cities

x

=

Outside 
Host Cities

20%

Non- resident Ticket Holders

Exemplary calculation
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52%

34%
22% 19% 8%

3%

Own car Train Local train Plane Rental car /
car sharing /

taxi

Long
distance bus

Economic Impact ᴪTicket Holder transport

31

Almost two thirds of Ticket Holders used public transport 
within the Host Cities

65%

20% 7%
1% 1%

Public
Transport

Own car Rental car /
Taxi / Car
sharing

E-Scooter Rental Bike

Transport to Host Cities Transport in Host Cities

Questions: Which of the following means of transportation did you use to travel to Germany and/or to the Host City on your tr ip to UEFA EURO 2024? Which of the following means of transportation did 
you mainly use to travel within the Host City to visit matches of UEFA EURO 2024? Please choose the means of transportation t hat you have used most frequently.
Sample size: 6,041 non - resident Ticket Holders of the event / 7,841 Ticket Holders of the event

Non- resident Ticket Holders All Ticket Holders
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BER

COL

MUN

FRA

HAM

DOR

LEI

GEL

STU

DÜS

Spending for Food and Beverages

Outside of 
UEFA EURO 2024 

match

זמֶ

Non - resident Ticket Holders

Non- resident Ticket Holders of UEFA EURO 2024
who cited the event as the main reason for their 
visit to the Host City had the following expenditure 
on food and beverages

During 
UEFA EURO 2024 

match

םחֶ

Economic value

şנᵑחכֶ şםᵑךךזֶ şẕמᵑםוחֶ

Economic Impact ᴪTicket Holder spending food and beverages

32

Ί̿ϋ̯ʌẕֶמוחşẕϱʝΊʝẕΫͻʝ̯μẕʽ̿Ίẕʽ̿̿ʌẕȳ̯ʌẕɹʝϭʝΊȳ˂ʝẕɹϿẕμ˟ʀ̃ʝμẕ
holders ᴪaround 30% inside the stadiums

Resident Ticket Holders

Resident Ticket Holders of UEFA EURO 
2024 who live in the Host City had the 
following expenditure on food and 
beverages

During 
UEFA EURO 2024 

match

כזֶ

Economic value

şחᵑנֶ
Spending 

Food & Beverages

+

All Ticket Holders

Questions: How much money did you roughly spend in HOST CITY during your stay? 
Please think about everything you spend specifically in the Host City. 
Ʋ̋ʝȳΫʝẕʝΫμ˟̨ȳμʝẕϿ̿ϋΊẕͻʝΊΫ̯̿ȳ̋ẕʝϺͻʝ̯ΫʝΫẕ˟̯ẕ{ϋΊ̿ẕᴒֶᴓẕʽ̿Ίẕμˌʝẕʽ̿̋̋̿ϱ˟̯˂ẕȳΊʝȳΫ
Sample size: 7,841 Ticket Holders of the event
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Economic Impact ᴪEvent Organizer spending

33

Ί̿ϋ̯ʌẕֶוכםşẕϱʝΊʝẕΫͻʝ̯ʌẕ˟̯ẕÊʝΊ̨ȳ̯Ͽẕμ̿ẕ̿Ί˂ȳ̯˟Еʝẕμˌʝ
UEFA EURO 2024

* Due to the short notice with which this study was prepared following the Tournament, the final costs could not yet be taken into account in all areas. 
This calculation is therefore based on a mixture of actual and planned figures.
Source: Indication of the Hosts

EVENT ORGANIZER 

SPENDING*: ֶנךםᵑםşẕ

55%

45%

EURO 2024 
GmbH / UEFA

Host Cities



Copyright © 2024 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.

129,782

54,131

13,401

8,824

2,987

2,387

1,466

1,228

258

35

VIPs/Hospitality

Staff

Volunteers

Media

Commercial
Partners

Team Delegation

Others

UEFA Staff

UEFA Officiating
Team

Agency

Economic Impact ᴪAccredited Persons spending

34

The expenses for the Accredited Persons amount 
μ̿ẕȳΊ̿ϋ̯ʌẕֶןיחşẕ

214,499
ACCREDITED 
PERSONS

Source: UEFA accreditation list

57%

15%

14%

14%

Accommodation

Food & 
Beverage

Other 
(e.g. sightseeing)

Travel

ACCREDITED PERSONS 
SPENDING: 
Mכᵑמיחֶ
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Economic Impact ᴪFan Zone Visitors spending

35

UEFA Fan Zones and Public Screening Program 
˂ʝ̯ʝΊȳμʝʌẕȳʌʌʝʌẕϭȳ̋ϋʝẕ̿ʽẕֶךיחş

FAN ZONE VISITORS*

SPENDING: ֶ şẕנᵑייח

86%

11%
3%

şוᵑווחֶ
Food & Beverages 

inside the Fan 
Zone

şןᵑכחֶ
Entrance Fee**

şחᵑןֶ
Travel to Fan Zone

* Calculation of expenses contains visitors of official UEFA EURO 2024 Fan Zones plus UEFA - licensed Public Screening Events.
** Official UEFA EURO 2024 Fan Zones did not charge any entrance fee. Only Public Screening Events charged entrance fees.
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Economic Impact ᴪPub & At Home Recipients spending

36

̨̋̿ΫμẕֶווחşẕϱʝΊʝẕΫͻʝ̯μẕɹϿẕͻʝ̿ͻ̋ʝẕϱˌ̿ẕϱȳμʀˌʝʌẕμˌʝẕ
matches in pubs and at watchparties at home

Pub Recipients* At Home Recipients**

PUB & AT HOME RECIPIENTS

SPENDING: ֶ şẕםᵑננז

1.86M intention of watching a match in gastronomy

şPub impactןןᵑכןזֶ

4.0 number of matches watched in gastronomy

ẕmean expendituresxכחֶ

x

=

20% of attendees going grocery shopping

şAt Home impactיכᵑךךֶ

4.0 number of matches watched at a watchparty

ẕmean expenditures per purchasexוחֶ

x

=

2.78M intention of attending a watchparty

x

* Pub Recipients: Spectators who watch matches in gastronomy
** At Home Recipients: Spectators who watch games in groups at home
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Media Impact
Host Country Impact
UEFA EURO 2024
Germany

Copyright © 2024 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.

The ᴾşʝʌ˟ȳĄ̆ͻȳʀμᴿsection deals with the
effect achieved by the presence and visibility
of the Host Cities and the Host Country
Germany in the global media .
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Media Impact ᴪGeneral findings

38

The UEFA EURO 2024 gave its Host Cities a
prominent stage to present themselves

The ten Host Cities and the Host Country Germany were visible for over 
1,150 hours in total in the global live broadcast

 şẕadvertising value generated for the Host Cities and the Host Countryזמכֶ
combined through event broadcasting

TV & OTT is with 61% the overall most important source of media value
generated 

Source: Nielsen Sports Media Analysis
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Media Impact ᴪSplit by category

39

The UEFA EURO 2024 generated a huge broadcasting media 
ϭȳ̋ϋʝẕ̿ʽẕֶזמכşẕʽ̿Ίẕ˟μΫẕΊʝ̋ȳμʝʌẕʝϭʝ̯μẕÞ̿Ϋμẕe̿ϋ̯μΊϿẕȳ̯ʌẕʀ˟μ˟ʝΫ

MEDIA IMPACT: 
şזמכֶ

61%

37%

2%<1%

Online

TV & OTT*

Print

* TV & OTT contains live and dedicated coverage only, highlight coverage not included.
Source: Nielsen Sports Media Analysis

Social Media
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Media Impact ᴪSplit by category and tool

40

şנᵑחנחֶ

şיᵑךיֶ

şנᵑםזֶ

şזᵑזֶ

şוᵑזֶ

LED Board Center

Tunnel

Highboard

Bench

Miscellaneous

şוᵑונזֶ

şךᵑוחֶ

Visuals

Text mentionsֶזמכş
MEDIA 

IMPACT

şוזחֶ
Online

şיזֶ
Print

şםךיֶ
TV & OTT

şזֶ
Social Media

şמᵑוֶ

şיᵑוֶ

şיᵑוֶ

Facebook

Twitter / X

Instagram

şכᵑםֶ

şזᵑםֶ

Text mentions

Visuals

More than 50% of the total media value is created by the 
center LED Board 

Source: Nielsen Sports Media Analysis
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Media Impact ᴪVisibility for Host Cities on advertising tools

41

The Host Cities and the Host Country were visible on various 
advertising tools inside the stadiums

Highboard

Bench Visual

Tunnel

Miscellaneous

LED Board Center

Source: Nielsen Sports Media Analysis
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Media Impact ᴪTV & streaming value for Host Cities

42

Host Cities were visible for over 1,150 hours 
in the global live broadcast

* TV & OTT contains live and dedicated coverage only, highlight coverage not included. The actual figure may therefore differ . Due to the short publication period, the number of viewers is also partially extrapolated.
** The Quality Indexed (QI) Media Value is an impact -ɹȳΫʝʌẕᵃƹϋȳ̋˟μϿẕĂ̯ʌʝϺẕǇʀ̿Ίʝᵄẕμˌȳμẕ˟Ϋẕʀȳ̋ʀϋ̋ȳμʝʌẕϋ̯˟Άϋʝ̋Ͽẕʽ̿ΊẕɹΊȳ̯ʌẕΫʝΆϋʝ̯ʀʝΫdetected during analysis. The QI score of brand exposure is determined through five 
factors (size, location, duration, number of brand hits and impact factor) and then applied as a weighting for the value calc ulation. The QI media value is the result of the unweighted media value multiplied by the QI score. 
Source: Nielsen Sports Media Analysis

KPI Value

Exposure  (hh:mm:ss ) 1,150:52:38

Sponsoring contacts 112,904M

100% advertising value şמחכᵐזֶ

QI value** şםךיֶ

TV & Streaming Media Analysis*ֶםךיşẕTV advertising value

Host Country 
Visibilities

KPI Value

Broadcast Time ( hh:mm:ss ) 14,515:06:09

Contacts 603,056M

General 
Broadcast
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Media Impact ᴪTV and streaming live audience by origin 

43

Top three markets that watched the UEFA EURO 2024 are 
Germany, China and the United Kingdom

Top 10

5,429M*
live audience watched UEFA EURO 2024

601.0

524.4

424.0

361.9

283.6

229.8

194.4

181.1

176.2

172.3

2,280.4

Germany

China

United Kingdom

Pan Middle East

Indonesia

Italy

Spain

France

Vietnam

Turkey

Others

*live cumulative event audience
Source: UEFA Audience Data
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Media Impact ᴪOnline KPIs

44

Host Cities of UEFA EURO 2024 were mentioned 146k times in 
̯̿̋˟̯ʝẕ̨ʝʌ˟ȳẕ˂ʝ̯ʝΊȳμ˟̯˂ẕֶוזחşẕƹĂẕ̨ʝʌ˟ȳẕϭȳ̋ϋʝ

KPI Total

Number of mentions 145,808

Sponsorship contacts 63,144M

100% advertising value şמךםֶ

QI media value şוזחֶ

BER

COL

MUN

FRA

HAM

DOR
LEI

GEL

STU

DÜS

Source: Nielsen Sports Media Analysis
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Media Impact ᴪSocial media performance per social network

45

Facebook accounts for the largest proportion of the social 
media QI value for the Host Cities and the Host Country

Impressions

855.2M

Total

20% 45% 35%

Engagements

35.7M

Total

79% 11% 10%

Media Value

şםᵑךֶ

Total

24% 51% 26%

şךᵑזֶ

Total

24% 51% 26%

100% 
Media Value

QI 
Media Value

Source: Nielsen Sports Media Analysis

Instagram Facebook X
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Social Media Listening

46

The Social Media Listening analyses the generated
buzz around UEFA EURO 2024 and helps to create a
deep understanding of the opinion around the
Tournament . Insights can be drawn from this for the
processing and organization of future events .
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Social Media Listening ᴪGeneral findings

47

The Host Cities and Germany took on an important 
role in the social media buzz surrounding the event

...posts were identified on social media worldwide in connection with 
the UEFA EURO 2024 during the analysis period from 14 th June ᴪ14th

July 2024

...posts contained the word mark Germany or one of the Host Cities in 
social media communication around the UEFA EURO 2024, which 
corresponds to a share of 6% of all identified posts

...engagements were generated in the measured period for the posts 
including either a Host City or Germany - 308 engagements per post

...of all identified posts including either a Host City or Germany in the 
analysis period came from X, which represents the main driver of public 
communication

...of all identified posts including either a Host City or Germany in the 
analysis period were published by a male author

2.05M

116k

35.7M

77%

78%

Source: Nielsen Sports Social Analytics
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Social Media Listening ᴪGlobal Buzz and project focus 

48

In around 6% of the total social media buzz around the UEFA 
EURO 2024, either a Host City or Germany was mentioned

Number of 
Posts

2,053,316

Estimated 
Reach

26,855,665,926 

Number of 
Engagements

498,687,716 

Focus of further 
analysis:

6% of total buzz around 
the UEFA EURO 2024 + 

Host Cities/Country

Worldwide Buzz UEFA EURO 2024
[Instagram, Facebook, X; 14 th June ᴪ14th July 2024]

Host City and Host Country Buzz

The following social media analysis focuses on 
the buzz around that includes one of the ten 

Host Cities or the Host Country Germany. 

Number of 
Posts

115,984 

Source: Nielsen Sports Social Analytics
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Social Media Listening ᴪGeneral KPIs

49

116K posts globally identified around the UEFA EURO 2024 that 
included the Host Cities or Germany on major social networks

Post volume 
[14 th June ᴪ14th July 2024]

Opening match
14th June 2024

4,096 posts 

Round of 16
1st July 2024
7,120 posts 

Semifinal 
ESP-FRA
10th July 2024
11,678 posts 

Final 
ESP-ENG
14th July 2024
13,034 posts 

Number of 
Posts

115,984 

Estimated 
Reach

1,966,336,242 

Number of 
Engagements

35,701,534 

Overall PR Value / 
QI media value

şךᵑזşẕᴤẕֶםᵑךֶ

An estimated social media reach of
around 2BN was created through 116k
posts . Although a consistently high level
of buzz was generated on all match days,
the peaks were around the Round of 16
matches on 1st July and, as expected,
around the semi- finals and the final on
14th July .

Source: Nielsen Sports Social Analytics
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Posts 88,912 15,967 11,105

Estimated 
Reach 976,452,618 679,377,769 310,505,855

Reach/Post 10,982 42,549 27,961

Engagements 3,539,444 3,952,429 28,209,661

Eng./Post 40 248 2,540

Social Media Listening ᴪSplit by platform

50

All three platforms play a different role in users' digital 
communication

77%

14%

10%

X Facebook Instagram

In a comparison of the three platforms, X achieves by far the
greatest absolute reach . Facebook however achieves the
highest reach value per post at just under 43 K.

115,984
Posts

In a comparison of engagements, Instagram is the most
valuable platform . Here, the highest values are achieved
both overall (factor 7) and per post (factor 10) compared
to runner -up Facebook .

Source: Nielsen Sports Social Analytics
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Social Media Listening ᴪSplit by socio -demography internationally

Almost 20% of generated social media buzz was posted from 
residents of the Host Country

51

Author split per country (top -10) Author split by gender

Top 10
115,984 Posts

19.4%

14.7%

8.0%

7.4%

5.6%

5.2%

3.2%

2.7%

1.8%

1.8%

30.1%

Germany

United Kingdom

Spain

USA

France

Turkey

Italy

Indonesia

Mexico

Brazil

Others

78% 22%
78% 22%

Source: Nielsen Sports Social Analytics
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Social Media Listening ᴪBuzz analysis

The Host Cities and Germany played a good role on social media 
and were often mentioned

52

8% 72% 20%

The Hashtag #euro 2024 was by far the most used
keyword in the global buzz around the UEFA EURO
2024 . It was used in more than 62,000 posts of those
that also include the Host Cities or Germany .

In addition to the UEFA EURO keywords, the top
keywords in the buzz around the event also involve
most of the ten Host Cities and Germany . However ,
this is not surprising since we only have a look at
those posts here that are also connected to the Host
Cities or Germany itself .

With a 20% share of positive connotated posts, the
UEFA EURO 2024 is perfectly in line with the average
of other sporting events .

Negative PositiveNeutral

#euro2024
England

Berlin

Spain

Germany
Euro/EURO

Dortmund
#england

Espana
France

Portugal
#berlin

Netherlands

Berlín

#football

#germany

#uefa

#em2024

Inglaterra Munich

UEFA
#spain

Deutschland

Stuttgart

Frankfurt
#dortmund

Düsseldorf

#fussball

GelsenkirchenLeipzig

Olympiastadion
Euro2024

Hamburg

#munich

Alemania

Scotland

Switzerland

#espana

#uefaeuro2024

Source: Nielsen Sports Social Analytics
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Social Impact
Host Country Impact
UEFA EURO 2024
Germany
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The ᴾǇ̿ʀ˟ȳ̋Ą̆ͻȳʀμᴿsection deals with the
influence of UEFA EURO 2024 on German
society and the perception of the Tournament
by its inhabitants . The effects on the
healthcare system due to more frequent
sporting activities or volunteer mission during
the Tournament are measured .



Copyright © 2024 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.

Social Impact ᴪGeneral findings

54

The UEFA EURO 2024 exerts significant impact on
the communities of the related Host Cities

The overall Social Impact of the UEFA EURO 2024 resulted in a monetary value 
of ֶכנş. Around ֶכןşẕresult out of the fact that its spectators were inspired 
to be more active physically. Another ֶוזşẕwere generated through voluntary 
mission through the UEFA Volunteer Program. 

26% of the resident Ticket Holders stated that they are inspired to do more 
sports. On average people will do 2.17 additional hours per week.

85% of all visiting residents feel a stronger sense of pride because their city is 
hosting the UEFA EURO 2024.

Host City 
IMPACT
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11%

89%

Social Impact ᴪSplit by category

55

Overall Social Impact for Germany and related Host Cities
ȳ̨̿ϋ̯μΫẕμ̿ẕֶכנş

Increase in sport 
participation

TOTAL SOCIAL IMPACT: 

şזᵑכנֶ
Volunteering

SOCIAL IMPACT
VALUE: 

şזᵑכנֶ

Host City 
IMPACT
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Social Impact ᴪIncrease in sport participation

56

After attending UEFA EURO 2024, 26% of residents
feel inspired to do more sports in their leisure time 

12% 14%

By watching the matches of UEFA EURO 2024, I feel inspired to do more sports:

Totally agree

Questions: To what extend do you agree with the following statements: By watching the matches of UEFA EURO 2024, I am motivat ed to do more sports in the future? How many additional hours per week will you 
do sports because you feel inspired by UEFA EURO 2024?
Sample size: 228 resident Ticket Holders

Additional hours per week doing sports because of UEFA EURO 2024:

19%
25%

14%
10% 13%

19%

Up to 1 hour Up to 2 hours Up to 3 hours Up to 4 hours More than 4 hours No answer / Don't know

26% Top-2-Box

Host City 
IMPACT

Partly agree

2.2
Hours of additional sports 
per week

Resident Ticket Holders
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Social Impact ᴪIncrease in sport participation

ᶁẕ ϭʝΊȳ˂ʝẕʌϋΊȳμ˟̯̿ẕ̿ʽẕŧʝϱẕȑʝȳΊᴿΫẕ{ϭʝẕΊʝΫ̿̋ϋμ˟̯̿ΫẕȳΫẕͻΊ̿ʀ̋ȳ˟̨ʝʌẕɹϿẕFroböse (2020): 12 weeks
** Monetary value of one hour of sport for the health system calculations based on Dallmeyer , Wicker, Breuer (2020) & OECD figures
*** Total value is based on the addition of the individual calculations for each Host City. Multiplication of the above value s leads to deviations in the total value.

57

The inspiration effect practicing more sports leads to a 
ʌʝʀΊʝȳΫʝẕ̿ʽẕֶכןşẕˌʝȳ̋μˌẕʀ̿ΫμΫẕ˟̯ẕÊʝΊ̨ȳ̯Ͽ

Host Country

Inspired to do more sport 
Top-1-box

Resident visitors

Additional hours of 
football per week

Monetary value of one 
hour of sport**

Average duration 
motivation prevails*

Increase in sport 
participation - Value

16,244

13%

2.17

12 weeks

ןךᵑןחֶ

şוᵑכןֶ

SOCIAL VALUE 
FROM REDUCED 
HEALTH COSTS: 

şוᵑכןֶ

Host City 
IMPACT

Avg. of Host Cities

Avg. of Host Cities

Avg. of Host Cities

Avg. national

Avg national

Sum of individual Host City + Host Country calculation***

Resident Ticket Holders
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Social Impact ᴪVolunteering

* In a conservative approach, the current minimum hourly wages in Germany were applied to calculate the value of volunteering
Source: UEFA accreditation data

58

The mission carried out within the UEFA Volunteering Program 
leads to a labour ʝʽʽʝʀμẕ̿ʽẕֶוזş

Avg. event days 
per volunteer

Volunteers

Avg. daily hours 
per volunteer

Minimum wage*

Volunteering
hours per volunteer

Volunteering - Value

13,247

8

8

64

זךᵑחזֶ

şזᵑוזֶ

BER

COL

MUN

FRA

HAM

DOR
LEI

GEL

STU

DÜS

Host Country

SOCIAL VALUE 
VOLUNTEERING: 

şזᵑוזֶ

Host City 
IMPACT
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85% of all visiting residents
feel a stronger sense of pride 

because of their city hosting the 
UEFA EURO 2024.

7 out of 10 Ticket Holders from 
the Host Cities notice an 

increasing life satisfaction in 
relation to the event.

Social Impact ᴪEffects on the well -being of the residents

59

Host City residents derive a great deal of pride and joy
from hosting the UEFA EURO 2024 event

85%

15%

Stronger sense of pride Increased life satisfaction

72%

28%

Host City 
IMPACT

Question: To what extent do you agree with the following statements: Hosting UEFA EURO 2024 gave me as a citizen of Host City a sense of pride? 
(5-point -Ϋʀȳ̋ʝᵔẕזẕᵦẕᵄǕ̿μȳ̋̋Ͽẕȳ˂Ίʝʝᵃẕμ̿ẕכẕᵦẕᵄp̿ẕ̯̿μẕȳ˂ΊʝʝᵃᵖẕǕ̿ͻẕחẕ]̿Ϻᴓ
Sample size: 1,827 residents visiting the event

Resident Ticket Holders
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Questions: Now we would like to know your opinion about UEFA EURO 2024. Please indicate to what extent the following characte ristics apply to UEFA EURO 2024 / Now we would like to know your 
opinion about the Host City of the event. Please indicate to what extent the following characteristics apply to Host City? (5 -point -Ϋʀȳ̋ʝᵔẕכẕᵦẕᵄp̿ʝΫ̯ᴿμẕʽ˟μẕȳμẕȳ̋̋ᵃẕμ̿ẕזẕᵦẕᵄÆ˟μΫẕʀ̨̿ͻ̋ʝμʝ̋ϿᵃᵖẕǕ̿ͻẕחẕ]̿Ϻᴓẕ
Sample size: 7,841 Ticket Holders of the event

Social Impact ᴪImage characteristics of the event & Host Cities

60

The positive image strength of the event may lead to transfer 
effects and enhances the perception of the Host Cities

The Host Cities are / 
ǡ{Æ ẕ{ǡƺżẕךחוחẕ˟Ϋᵒ

67%
Host Cities average Image Strength

78%
UEFA EURO 2024 Image Strength

65%
69%

65%

64%

73%

54%

70%

65%

75%

76%

85%

81%

80%
67%

64%

86%

74%

90%

energetic

fun

passionate

attractive

authenticinnovative

entertaining

cool

international

Host City Image

UEFA EURO 2024 Image

Host City 
IMPACT

All Ticket Holders
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Social Impact ᴪPerception of event in Host City by residents

61

The residents identify very strongly with UEFA EURO 2024 and 
recognize the added value for the Host City

Question: To what extent do you agree with the following statements? (5 -point -Ϋʀȳ̋ʝᵔẕזẕᵦẕᵄǕ̿μȳ̋̋Ͽẕȳ˂Ίʝʝᵃẕμ̿ẕכẕᵦẕᵄp̿ẕ̯̿μẕȳ˂ΊʝʝᵃᵖẕTop 2 Box)
Sample size: 1,827 residents visiting the event

Host City 
IMPACT

55%UEFA EURO 2024 improved my 
impression of the Host City

77%UEFA EURO 2024 was a 
figurehead for the Host City

73%
UEFA EURO 2024 created a 
sense of community among 
the residents of the Host City

85%
hosting UEFA EURO 2024 
gave me as a resident of the 
Host City a sense of pride

Resident Ticket Holders
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Data Sources
Host Country Impact
UEFA EURO 2024
Germany
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Data sources

63

ẕ̨˟Ϻẕ̿ʽẕ˟̯μʝΊ̯ȳ̋ẕȳ̯ʌẕʝϺμʝΊ̯ȳ̋ẕʌȳμȳẕΫ̿ϋΊʀʝΫᵒ

Parameter Data sources Slide

Ticket Holders

Ticket Holder figures UEFA Ticketing data 20

Unique Ticket Holders UEFA Ticketing data, Nielsen 
Sports Market Research

20

Split by Origin UEFA Ticketing Data 21

Characteristics Nielsen Sports Market Research 22

Visiting Host City before Nielsen Sports Market Research 23

Recommendation of a visit Nielsen Sports Market Research 23

Revisit Host Country Nielsen Sports Market Research 23

Perception of the Host City Nielsen Sports Market Research 24

Parameter Data sources Slide

Economic Impact

Ticket Holder spending Nielsen Sports Market Research 28

Ticket Holder duration of stay Nielsen Sports Market Research 29

Ticket Holder spending 
accommodation

Nielsen Sports Market Research 30

Ticket Holder transport Nielsen Sports Market Research 31

Ticket Holder spending food and 
beverages

Nielsen Sports Market Research 32

Event Organizer spending UEFA, EURO 2024 GmbH, Host 
City Data

33

Fan Zone Visitors spending UEFA Fan Zone Data, UEFA 
Public Screening Data, Nielsen 
Sports Market Research

34

Accredited Persons spending UEFA Accreditation Data, EURO 
2024 GmbH Data, PNA Data, 
Nielsen Sports Market Research

25

Pub & At Home Recipients 
spending

Nielsen Sports Market Research, 
Nielsen Sports Expertise

36
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Data sources

64

ᵒϱʝΊʝẕȳͻͻ̋˟ʝʌẕʽ̿Ίẕȳẕʀ̨̿ͻΊʝˌʝ̯Ϋ˟ϭʝẕͻ˟ʀμϋΊʝ

Parameter Data sources Slide

Media Impact

Media Impact Nielsen Sports Media Analysis 39 -42
44 -45

TV Audience UEFA Audience Data 43

Social Media Listening Nielsen Sports Social Media 
Analysis

48 -52

Parameter Data sources Slide

Social Impact

Increase in sport participation Nielsen Sports Market Research, 
Froböse (2020), Dallmeyer et al. 
(2020), OECD

56-57

Volunteering UEFA Accreditation Data, UEFA 
Volunteering Data, Market 
Intelligence Data

58

Effects on the well -being of the 
residents

Nielsen Sports Market Research 59

Image characteristics of the 
event & Host Cities

Nielsen Sports Market Research 60

Perception of event in Host City 
by residents

Nielsen Sports Market Research 61
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Appendix
Host Country Impact
UEFA EURO 2024
Germany
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Study Approach
Host Country Impact
UEFA EURO 2024
Germany
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Initial situation & approach

67

Nielsen Sports analyzes the monetary 
impact of the UEFA EURO 2024

UEFA EURO 2024 is one of the most prestigious competitions in international football .
Many people have fond memories of Germany hosting such a major football event,
with the 2006 FIFA World Cup being remembered by many as the Saommermärchen ".

In this context, evidence of the impact that such an event has is particularly relevant .
The derivation is multi - layered and complex, which is why UEFA commissioned Nielsen
Sports to determine the monetary equivalent of UEFA EURO 2024 as part of a
comprehensive impact analysis .

Initial situation

Nielsen Ǉͻ̿ΊμΫᴿapproach is based on a retrospective analysis and includes primary
research data collected through on-site surveys, cross -media monitoring and
evaluation, as well as additional expertise and knowledge from 150+ Host Impact
studies that were successfully carried out in the past . In addition, any existing Host
Impact research and UEFA internal data were analyzed and matched with Nielsen
Ǉͻ̿ΊμΫᴿresearch approach . In that sense, all relevant Host Impact levels, i.e.,
economic, media, social, and environmental, were analyzed based on this data set .

Approach




















